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With the progress of financial marketization reform in China, the competition 
between domestic commercial banks becomes more and more fierce. Moreover, the 
contest between domestic and foreign banks for high-quality customers by offering 
first-class service brings great pressure to domestic banks. While dealing business 
with its customers, each bank now places more stress on the maintenance of customer 
relationship so as to maintain and develop more high-class customers. All this requires 
the quick shift of the operation model for commercial banks from product-based to 
customer-oriented in order to raise its core competence.  
In order to raise the core competence of commercial banks in customer service, 
the domestic commercial banks should take strategic measures to put the corporate 
customer information integration technology into use. With reference to the 
international advanced practice in this area, in combination of its own business, as 
well as taking into the consideration of its future needs in business expansion, 
commercial banks can set up a cross-system corporate customer information 
identification and integration system which will provide a single view chart for 
corporate customers based on data model and applied technology structure. By this 
means, commercial banks will have an integrated customer data store and processing 
system, which guarantees the possibility of providing  diversified customer service 
as well as quick response in financial innovation and tailor-made service to customers. 
In this paper, the author analyzes the possibility of establishing a corporate 
customer information integration system in terms of technology, economic 
consideration and the business itself and predicts and evaluates the economic results 
after the system putting into use. Based on the different existing business systems of 
commercial banks in China, the thesis focuses on discussing the target of setting up 
such a customer information system and the relationship between it and various 
operating business systems as well as the design of the relevant data model, the key 
technology and its platform for realization. In the design of system platform, the paper 
discusses the method of realization for its physical structure, applied structure and for 
various sub-systems and applied components and analyzes the performance 
requirement for the system. 
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造成不同系统间数据一致性较差。 
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